	Social entrepreneur closes the gap between giving and recieving money

	 

	

	Inequality and lopsided distribution wealth, have been the norm since time immemorium — of course, this also brings about the art of giving along with this fact of life. For all the inequities and large numbers of the poor and the underdeveloped, there is philanthropy and philanthropists, who have and are trying to make a difference to this imbalance. 

Here is where an organisation such as The Interface plays a role. A project of the Saradha Foundation, The Interface has been started by Usha Sridhar, who calls herself a social entrepreneur. An advisory board comprising L. Lakshman (industrialist), Arun Bewoor (technocrat), K. Anand (research analyst), Ranganath Iyengar (consultant), Bharath K.S (finance professional and academician) and Sudharani Raghupathy (artist) helps Usha to put her vision to fruition.

Which is, trying to make giving a more professional and organised activity. It promotes the concept of social investment managers, who will bridge the gap between those who want to give and those who receive. The first set of people are joining the ranks of those who are increasingly inclined and have the ability to contribute to society, and on the other hand is the increase in the requirements of those who need their contribution. 

Says Usha Sridhar, “We would like to route the money efficiently and systematically, from the people who wish to ‘give’ (the social investors), to those who seek benefit from it (the socially challenged). With its objectives of giving investors the satisfaction of their funds reaching the right people at the right time, they also seek to be transparent by sending monthly or quarterly statements of the spending and progress in each category. This structured systematic method works on a business model she adds.

So how do they manage to do this? Options are provided for diverse investment avenues under one roof for the retail and corporate Investors. The selection of the NGOs has been done after a careful survey, and the satisfaction score is measured scientifically to customise investments. Interface also ensures readymade and custom made investment portfolios at different prices. Of course, it goes without saying then that it is very professionally run outfit.

Some of the causes at present being supported are education, healthcare, support, food, geriatrics, advocacy, womens’ causes, the unusual among others. Packages at different price points are there for investors to choose and they comprise various activities from the causes chosen and suit all budgets. These could also be custom made to suit preferences and expectations. Stand-alone activities are also available for a value of more than Rs. 10,000. Actually you could call it a one-stop shop for an investor’s philanthropic needs, says Usha, who can be contacted at the.interface@gmail.com.
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